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IIpofadioua yia ti¢ yovaikec

O10EKATOU UV PLOVYOVC

Avaivon g USB kat ne PwC emmonuaivet tnv e@nuepn ouUon tov
TAOVTOV, KAOWE LUOALS TO 44% TV SIOEKATOULUVPLOVY WV TOV 1995
e&axolovBel onuepa va avnket oto kKAaur twv fabvmiovtwv

H UBS Group AG ka1 11 PWC £8woav otn dnuooiotnta kowvn ékbeon pe titho «The
changing faces of billionaires», pia eig faBog avaivon mov eEeTadel Tov pOAO TV
YUVAIKQV 0TI S1I10UpYia OIKOVOUTK®V KANPOoSOTNUATKOV e Siapkela oTov Xpovo kabag kat
TOVG TPOTOVG S1ATIPNOTG TOL TAOVTOL ATTO YEVIA O YEVIAL.

Ta ovumepaocpata g epevvag, ov Pacidovtal oto Billionaires Report 2015 twv UBS/PwC
TovL tepacpevov Mawov, pe titho «Master architects of great wealth and lasting legacies»,
QUTOKAADIITEL OTL O1 YUVAIKEG S10EKATOUHVPLOVYO1 AVEAVOVTAL OF TTI0 YPTYopoug pubuovg amod
TOV avTioToryo aplBuod Twv avépmv. Ot yuvaikeg eAeyxouvv HeyaADTEPO TAOVTO, KATA HECO
0p0, EVK ATTOKTOVV TIEPIOCOTEPT] ETPPOT) OGOV APOPA TIG OIKOYEVEIAKES ETTLYELPT|OELG, TN
puavlpwmikn) Spaon kat ) StakvPepvnon. H ekBeon emonuaivel tapdAAnAa tnv e@nuepn
(V0T TOL TEPACTIOV TTAOVTOV, S1AITIOTMOVOVTAG OTL LOAIG 126 ATOUA 1) TO 44% TwV
SoexatopupvPOUYMV TOL 1995 e£akoAOVOOVV Kal OT)LEPA VA AVI)KOUV OTO €V AOY® KAQWIT.
E&etadel emiong TIg 0TPATNYIKEG TTOV £XOVV EPAPUOTEL 01 CUYKEKPIUEVOL S10EKATOUUVPIOVYOL
yia va Snuiovpynoouvy kat va Statnprioovv kAnpodotnuata pe Siapkeia otov Xpovo.

Ta kuprotepa mopiopata mg ekBeong meprrapfavouvv petadd Awv Ta akolovda:

0 mapayovrac «<AOnva»

O ap1Ouog TV YUVAIKGOV S10EKATOUHVPIOUK®MY AUEAVETAL TTLO YPTIYOPA QITO TOV AVTIOTOLXO
ap1Ouo TV avdpwv. Tuykekplueva, xel avéndel katd 6,6 @opeg Tig Svo Televtaieg
Sekaetieg 0e GLYKPION UE 5,2 POPES Yia Tovg avdpeg. H avodog opeiletal katd kOp1o Adyo
OTIG YUVAIKEG ETTLYEIPTUATIEG ATTO TNV A01A, OTTOV KATAYPAPETAL 1) LEYAADTEPT] AVENON
YUVAIKQV SI0EKATOUHVPIOUX®V TA TeAevTtaia Sexa xpovia (8,8 popég), amd poAg 3 oe 25
onuepa. O avtiotoryog puOuog avénong oy Evpmnn eival 2,7 popég (amd 21 o€ 57) Kol OTIG
HIIA 1,7 @opég 1) amo 37 oe 63.

Ot yuvaikeg 510ekaTOUHUPIOVYO0L ATTO TNV ACLA ATTOTEAOVV TO €VA TTEUTTO TGOV TOV
TTAYKOO U0V TTANOVOHOVD YUVAIKGWV S10€KATOUUVPIOVY MV KAL EIVAL YEVIKA LKPOTEPES OE
NAKia amo Tig S10eKATOUUVPIOVKOVS OTOV VITOAOWTO KOONO. Avtifeta, oty Evpmmn kat v
Auepikr), o1 yvvaikeg S10eKATOUUVPIOVYO1 EXOVV WG ETTL TO TIAEIOTOV KANPOVOUT|OEL TOV
JTAOVTO TOVG AIO TTponyovueveg yevieg (93% otnv Evpmnn kat 81% otig HITA). Qotooo,
onuepa Stadpapatiouvv oA 10XVPOTEPO POAO EVTOG TOV OIKOYEVEIAKOU TEPIPAAOVTOG T’
OTL O1 TTPOTYOULEVEC YEVIEG.

H e@nuepn @Von ToV TEPACTIOV TTAOVTOV

H ¢xBeon Sramotaovel 0TL 0 TepA0TIOE TAOVTOC XApaKTNpidetal amtd onpavtikn afefatotnta.
[Tep1000TEPOL ATTO TOVG MO0V S10EKATOULVPLOVYOVE TOV 1995 BpioKovTal TAEOV EKTOG NG
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ENT. AUTOl OUKG TTOV TTAPEUEIVAY, EXOVV KATAPEPEL VA AVENTOVV OTUAVTIKA TOV TTAOVTO TOUG,
enevdoVTag KUPIHEg 0TOVG KAASOUG TV KATAVOA®TIK®OV ayabmV Kal ToOu ALAvVIKOU eUItopiov,
NG TEXVOAOYIAG KAl T®V XPTUATOTOTOTIK®OV VITNPECIOV, IOV AVTUTPOT®ITEVOLV TA FVO
TPITA TOV GUVOAKOD TTAOVTOV TWV OTUEPIVQRV Sl10eKaTOUHUPLoUX®mV. O1 Sioekatoupvplovyol
IOV S1aTNPOVV TOV TTAOVTO TOUG OTOV XPOVO SpATTHPLOTOI0VVTAL KUPIWG OTOV KAASO0 TNg
texYvoloylag, evo 1) pHeyaAdTepT afefatdoTnTa Tapatnpeital Katd KUplo A0Oyo ot flounyavia,
TA aKivnTa Kot Vv vyeia.

To 1995, ) €ékBeon kateypaye 289 S10ekATOUHVPIOVYOVG. ATIO I CUYKEKPIUEVT opada, uovo
126 e€akoAovOOVV VA TTAPAUEVOLV 0TI AMIOTA, EVQ 01 LITOAOLTOL BPICKOVTAL TAEOV EKTOC, AOY®
Bavatov, S1aAvong g o1KoyEVELag T) EXEPNUATIKNC amoTuyiag. Kata v idia mepiodo,
£Kavayv Ty eu@AvIon Toug 1,221 VEOL S10eKATOUUVPLIOUYOL, aveAlovTag TOV GUVOAIKO aplOuo
TO 2014 0TOVG 1,347.

O1 126 TAOVO10TEPOL S10EKATOUHVPIOVYOT £XOVV SMuiovpynoet TAovTo a&lag $1 Tpig, 1000
IOV AVTIOTOIYEL TTEPLTTOV 0TO 21% TOL GLVOAIKOV TTAOVTOV IOV CUYKEVIPWOE O TIAYKOOU0G
ANBLOUOG B10EKATOUHVPLOVX®V KATA TNV VIO e€eTaoTt mepiodo. Meypt 10 2014, 0 TAOVTOG
TOV VTOAOUT®V S10€KATOUUVPLOVX®V avENOnke katd peoo 0po ota $11 Sig ano $2,9 to 1995,
£POO0OV TTOAATANCIACAYV TNV TIEPLOVOIA TOUG KATA 3,8 (popég, EemepvavTag TNV TAyKOoUIA
avénon tov AEII ov fjtav oA 2,5.

H gpevva kan oxeTikr) avaAvon evtomidouy Tpia XApaKTNPLOTIKA TTOV gival amapaitnta yia
TNV EMYEIPNLLATIKT] mTLYIA KAl 0TA SO QUAA: EELTTVI AVAAN YN PLOKOV, ETTLLOVN
ETMKEVIPWOT] OTNV EMYEIPTUATIKT) SpACTNPIOTNTA KAl AKAOVT T QTTOPACIOTIKOTITA.

H Swatnpnon tov mAovtov

H ¢xBeon Srarmotovel 0T n mAeloyn@ia Twv S10EKATOUHVPIOVUX®V IOV S1ATHPOVY TOV
TAOUTO TOVG QIO YEVIA OE YEVIA EXOLV SMHIovpynoel kKAnpodotnuata pe Siipkela otov
XPOVOo, S1atnp®VTAG TNV Ap)IKT| eMmyelpnon eite €€’ 0AokATpov eite ev pepet. O kKAAS0g
Spaotnplotntag eivan cuyva avtog tov kabopilel Tov Babuo otov omoio o
Sioekatoppvplovyog Statnpet v apyikn tov entyeipnorn. Evéeiktikd avagpepetat 0T 1
KAADTEPT) OTPATNYIKT S1aT1prong TAOVTOL yia S1I0EKATOUUVPIOVXOVE TTOL STUIOVPYNoAV TNV
TIEPLOVOIA TOUG OTOV KAASO KATAVOAMTIK®V aAyaBav Kot TO AAVIKO eUtOp1o elval 1
S1aTnpnoT oL EAEYYOL TNG APXIKNG ETTLXEIPNONG WC TApAyovTa sTov Snovpyel afia. Ao
TNV AN, 1] KAOADTEPT) ETTIAOYT] Y1A TOVG SI0EKATOULVPIOVYOVCE TTOV TTPOEPYOVTAL ATTO TOV
XPNUATOMOTOTIKO TopEA eival &vag ouvduaouog S1atrpnong e apyiKng emyeipnong kat
vioBemong pag vePISIKN g oTpATNYIKTC.

Ta 8Vo Tpita TV S10eKATOUPVPIOVYX®V Elval AVE TOV 60 ET®V Kal fplokovTal onuepa
AVTILETMITOL e KPIOUES ATTOPATELS O€ 0,TL a@opa ) petafifaocn tov mhovtov Tovg. ITEpav
TOV TPLOV TETAPTMOV TV ONUEPIVOV SI0EKATOUUVPIOVY®V EXOUV S0 1) TeplocoTepa tandid.
IMa v amopuyn ¢ Staomopdg Tov MTAOVTOV KABmg avEavovtal Ta UEAT TwV ETOUEVOV
YEVE®V, QITALTEITAL P1A 0APT)G OTPATNYIKT 1T prong TAOVTOL 7oV va S1a0@aAidel
Snuovpyia HakpoyXpOVIKV KA POSOTHAT®Y.

H npootaocia tov mAoUtov Twv S10eKaTopupuvuplovymy apoimodETel Tavtoxpova Kat Ty
avtipetomon eEwyevov Suvaueny. To £vtovo aiodnua katd Tov IAOVTOV OTNV TTOAITIKT), I}
avENON TOV POPWV KAl 01 OAOEVA KAl AVOTNPOTEPES TTAYKOOUIEG pLOUITEIS ATTOTEAOVY
OTUEPA TIC LEYAAVTEPEG ATIEINEG V1A TOVG O10EKATOULUPLOVYOVG, APT)VOVTAG O SeVTEPN
Hoipa To evEeXOUEVO OTKOVOUTKNG KPlong Katl avadeikvoovTag T onuacia tov emdegiov
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XEPLOUOV (POPOAOYIKMV KA1 VOUIKGOV Bepd TV ota mAaiola g Staxeiplong twv TpokAnoewmy
AUTOV.

Enti Tov ovykekpiuévov nnuatog, n €kBeomn Sramotwvel v avaykn Eekabapwv Sopamv
SraxvBepvnong wote va Stao@aiiotel n Statnpnon kat avEnon Tov IAoVTOL HETA AITO TIG
eMoOpEvVeG YEVIES. [ pia pakpoypovia emtuyia, 1 S101KNTIKT 1KAVOTHTA avaSEIKVUETAL TTO
OTUAVTIKT] QIO TOVG OIKOYEVEIAKOUG deaog. Q0TO00, 1 S1aThproT) 10XVPTE TAVTOTNTAG EXEL
armtoderyBel ovowSovg onuaociag yia Tig owkoyevelakeg dSuvaoteieg Sioekatoppvplovywv. To
ev AOY® XOPAKTNPLOTIKO, 08 CUVELACLO e TNV WoXLpT StakvPBEpvnon kat T owoT)
0PYAV®OT] TOL YPAPEIOL S10XEIPIOTC TWV OTKOYEVEIAKMV LITODECEW®Y, ATTOTEAOVV TTAPAYOVTA-
KA&181 yia ) Snuovpyia kAnpoSomuatwy pe Sidpkela oTto Xpovo.

IMa meproodtepeg AN popopieg, Stafaote To MANPeg keipevo Tng ekBeong 0TV 10TOCEAISA
www.ubs.com/billionaires

Methodology
The survey of over 1,300 billionaires analyses data from the last 19 years across the 14 largest
billionaire markets, accounting for 75% of global billionaire wealth.

A number of sources were utilized to research and profile the characteristics of wealthy
individuals. These were blended into a mosaic analytical framework from which we
conducted extensive modelling and analysis. This information and data is part of PwC
proprietary data and analytics structures and are non-commercial in nature and specifically
non attributable regarding the identity of any underlying individual or family.

PwC acts as a supplier of data and analysis for the purpose of this report. In addition the
following were specifically leveraged as a part of our research:

e PwC has a significant body of research drawn from publishing studies on Wealth and
Private Banking, and Family Businesses including current and future perspectives on
a number of industries from which we were able to derive insights. These include The
Global Private Banking and Wealth Management Survey (2013, 2011, 2009), and the
Asset Management 2020, A Brave New World (2014), Family Business Survey: Up
Close and Professional (2014) and from our network firms Strategy&: Leveraging an
untapped Talent Pool (2014) and INTES: Nachfolge in Familienunternehmen (2015).
Further, UBS’ body of research and insights in Wealth Management were leveraged.
This includes The Global Family Office Report (2015).

e Other analysis is based on our proprietary PwC databases which covers non client
specific detailed bottom-up data on more than 1,300 billionaires from the US,
Germany, UK, France, Switzerland, Turkey, Italy, Spain, China, India, Hong Kong,
Japan, Singapore, Russia. This is a private non-commercial data structure designed
to support analysis of specific market segments.

e Specific interviews with a number of billionaires in various geographies were
conducted exclusively by PwC and the information from those qualitative discussions
were incorporated on a non-attributable basis without regard to any business /client
relationship with any person, firm or organization.
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About UBS

UBS is committed to providing private, institutional and corporate clients worldwide, as well
as retail clients in Switzerland, with superior financial advice and solutions while generating
attractive and sustainable returns for shareholders. Its strategy centers on its Wealth
Management and Wealth Management Americas businesses and its leading universal bank
in Switzerland, complemented by its Asset Management business and its Investment Bank.
These businesses share three key characteristics: they benefit from a strong competitive
position in their targeted markets, are capital-efficient, and offer a superior structural
growth and profitability outlook. UBS's strategy builds on the strengths of all of its
businesses and focuses its efforts on areas in which it excels, while seeking to capitalize on
the compelling growth prospects in the businesses and regions in which it operates. Capital
strength is the foundation of its success.

UBS is present in all major financial centers worldwide. It has offices in more than 50
countries, with about 35% of its employees working in the Americas, 36% in Switzerland,
17% in the rest of Europe, the Middle East and Africa and 12% in Asia Pacific. UBS Group AG
employs about 60,000 people around the world. Its shares are listed on the SIX Swiss
Exchange and the New York Stock Exchange (NYSE).

About PwC

At PwC, our purpose is to build trust in society and solve important problems. We're a
network of firms in 157 countries with more than 208,000 people who are committed to
delivering quality in assurance, advisory and tax services. Find out more and tell us what
matters to you by visiting us at www.pwc.com.

PwC refers to the PwC network and/or one or more of its member firms, each of which is a
separate legal entity. Please see www.pwc.com/structure for further details

T'ia meploootepeg TANPOPOpPILeS PITopeite va emxolvwveite pe mv k. Kovotavtiva Aoyobetn
(+357-22555108) email: konstantina.logotheti@cy.pwc.com kat v k. MUpta Ilitra (+357-
22555103) email: myria.pitta@cy.pwc.com, Mapketvyk & Emixowvwvieg, PwC Kospou.
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