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AEATIO TUTTOV

Paydaieg e&eli&etg otov kAado puvyaywyiag xat MME

'Ex0Oeomn t¢ PwC kataypa@et tig aliayég oTig OT0oleg
Oa wpémel va Ipooapuootodv ol exyelpnoetg

"ExBeon tng PwC pe titho «Global Entertainment & Media Outlook 2018-2022», katadewkviet 0Tt ot
ovveylopeveg, paydaieg e€elifelg otov kKAAS0 Yuyaywylag kan MME £xovv e10€A0e1 oe mia vea
Suvauikn @aon. Ze éva mep1Bariov evupelag kat otabeprng avamtuing — Tapd TNy AVOUOIOUOP@T
KATAVOUT) TNG — TPELS AVAYKALOTITEG ETNPEALOLV TO GUVOAO T®V ETALPEIWV TOL KAASoU: oUykAon,
oUVSEOT] LE TOUG KATAVOAWTEG KAL SNUIovpyld EUITIOTOCVVIG.

Ta véa edopéva katadeikviouv 0Tt ta 6p1a mov Staympidav oto mapeAfov Toug Toueig g
Yyuyxaywyiag kat twv MME, g texvoloyiag kal TV TNAETIKOIV@VIGV (paiveTal va agavidovtatl. Ot
peydaot Tpoyot tpoofaong 0to S1adikTuo Kat o1 IAATPOpUES TTapASoong poxwpovy oe kAbetn
OAOKAT pwOT), eved o1 SladikTuakol koA0ooo1 enekTeivovTal 0p1govTia e0TiAdovTag oTo mepieyouevo. Tnv
161a wpa o1 mapadootakoi SiaywPloUol TV TUNUATWY TNG ayopdg yivovtal SuaSiakpitot, .. HeTaty
EVTUNIOV KAl PNPLAKOV LEC®V, Ay viSiwv Pivieo kat abAnudtwy, actpuatng kat otadepr|g
POOPAOG, KAAMSIAKNG KAl S1a81KTLAKNC TEXVOAOYIAG, KOIVOVIKMVY KAl TAPASOCIAK®MY HECDV.

IMapdMnAa, pe tnv eEeAIEN auTh eTvoolvTal VA ETLXEIPNUATIKA LOVTEAQ, TTPOCPEPOVTAG GE OAEC TIG
etalpeieg  SuvatoTnTa va a&lomooovy veeg poeg 000V Kal va avamtuEoLV olkovopieg kAipakag,
£VM 01 ATaITovueveg SuvaTtoTnTEg TEPIAAUPAVOLV TI) GTOXELOT] OTTASKOV KAL TNV TO ATTOTEAECUATIK)
S1a0UvEeo e TOUg KATAVAAWDTEG, Y1 EVIOXVOT] TNG APOCIMONG TWV UEADV.

Ev pEom Tov aAAay®v auTteVv Kal ToVv ouvexmVv efedifenv g teyxvoloyiag, avadvetal pia mpowTapyiK
avaykaotnta: n e§ao@Aiion kat n Slatrnpnon g ETIOTOoVVIG TWV KATAVOANTOV KAl TWV
OLVEPYATOV OTO O1IKOOVOTNUA. ZOVUE O L1 £TTOYT OOV V1A TTOAOUE KAASOUG 1) EUmoTOoUVn
BpiokeTan o€ 10TOPIKA YOUNAQ emimeda kal o1 puOuIoTIKEG ApYES BAOVV OTO OTOXAGTPO TN XPNOoN
Sebopévwv ek pepoug twv emyeipnoewv MME. Qg ek ToUtov, 1) IkavotnTa pag etaipeiag va diatnpet
TNV EUITIOTOCVVT TV KATAVOADTAOV avaSekvDeTal o€ onUavTIKO apayovta Stagopomoinong. Eival
U1a oNUavTIK TPpOKANOT Yia Tig etalpeieg yuyaywyiag kat MME, kaBmg Oa mpénet va amodeifovv v
a&lomotia toug oe TOAAITAQ emtinteda, Owg elval To mepieyouevo, ta dedopeva, 1 astotipnon mg afiag
TOVG, 0 KOIVWVIKOG AVTIKTUITOG KAl 1 KATAANAOTITA TOL S1apnU1oTIKOU meplexoucvov. To meplexouevo
kat 1o brand asmtoteAoiv Sopkd otoryeia otn Stadikacia dnuovpyiag epmotooivig, apyxiovrag pe v
T PNOT NG LITOOXEDTC YA TTOLOTNTA.

AvEnon £068wv

Svupwva pe myv exkbeon, n omoia kataypagpet dedouéva kat tpofALpelg e008wV yid 15 TUNUATA TOV
KAASOU 0€ 53 XOPES, 01 CUVOAIKEG TTAYKOOU1EC Samaveg Tov kKAASov yuyaywyiag kat MME Ba
avinBolv péoa ota emopeva mEVTE Xpovia pe ovvleto puBuo etnotag avantuéng (CAGR) tng taéng tov
4,4%. Xapn otnv avgnon avtr, Ta taykoopia €0oda Tov kAdSov Ba avéABouv to 2022 ota US$ 2,4
Tp1g, o€ oLYKpion pe US$ 1,9 tpig to 2017.

Tn peyaAitepn avénon ec6dwv Ba kataypdyouy Ta TUnRuATa g ayopag stov facifovtal otnv
yneakn texvoroyia. Tig kakvtepeg emSO0EIG ONUEIOVEL, TTAPA TN XAUNAT] APYIKT TN fAOT, 1] EKOVIKN
TPAYHATIKOTNTA pE evTaeteg puOuod avamtuéng CAGR g taéng tov 40,4%. Akohovbei to OTT video
pe 10,1%. AvtiBeta, ta £€008a TV epnuepiSnv KAl TV ePLodIKOV avapéveral va peiwbovv ota
emopeva EvTe Xpovia. O pvBuog avamtuéng CAGR ya ta fifAia, to padiogwvo, v mapadooiaxn
TnAgopao” KAl Ta o1Klakda Bivreo Ba eivar pikpodtepog amo 2%.
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Press access to Global Entertainment & Media Outlook content online

To request press access to the online Global Entertainment & Media Outlook 2018-2022 content,
contact Nicholas Braude at nicholas.braude@pwec.com. This access will allow you to illustrate this and
other media stories both by extracting detail from the Global Entertainment & Media Outlook dataset
and analysis at a segment and territory level, and by creating charts on-screen that can be exported for
use with your stories.

About the Global Entertainment & Media Outlook

PwC’s 19th annual edition of the Global Entertainment & Media Outlook is a comprehensive online
source of global analysis for consumer and advertising spending. With like-for-like, five-year historical
and five-year forecast data and commentary for 15 defined industry segments in 53 territories, the
Outlook makes it easy to compare and contrast consumer and advertising spending across segments
and territories. Find out more at www.pwc.com/outlook.

Segments covered by the Global Entertainment & Media Outlook

Books; Business-to-business; Cinema; Data consumption; Internet access; Internet advertising;
Magazines; Music, radio and podcasts; Newspapers; Out-of-home; OTT video; Traditional TV and
home video; TV advertising; Video games and e-sports; Virtual reality

About Global Entertainment & Media Outlook data

Much of the content in this press release is taken from data in the Global Entertainment & Media
Outlook 2018-2022. PwC continually seeks to update the online Global Entertainment & Media
Outlook data. Therefore, please note that the data in this press release may not be aligned with the
data found online. The online Global Entertainment & Media Outlook 2018-2022 is the most up-to-
date source of consumer and advertising spend data.

About PwC

At PwC, our purpose is to build trust in society and solve important problems. We’re a network of
firms in 158 countries with more than 236,000 people who are committed to delivering quality in
assurance, advisory and tax services. Find out more and tell us what matters to you by visiting us at

Www.pwc.com.

PwC refers to the PwC network and/or one or more of its member firms, each of which is a separate
legal entity. Please see www.pwc.com/structure for further details.

© 2018 PwC. All rights reserved
T'a meplocotepeg TANpoPopics pmopeite va emixovwveite e myv k. Kovoravriva AoyoBetn (+357-

22555108) email: konstantina.logotheti@cy.pwc.com xkat v k. Mvpta Ilitra (+357-22555103)
email: myria.pitta@cy.pwc.com, Mapketivyk & Enikotvwvieg, PwC Kvmapov.
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