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H Aoia xopvpaia repi@pépeta yia etaipikég Samaveg oe 'Epevva kat
Avarrvén

Volkswagen, Samsung kat Intel ot tpwteg o Sataveg E&A etaipeieg to 2015, oVUP@wVA [LE
épevva g PwC

H Aoia avadeiyBnke. yia 10 2015, 0g 0 KOPLPAL0G TPOOPITUOC Yia eTApikeg Samaveg oe "Epeuva kat
Avanoln (E&A), avumpoowsmevovtag To 35% tov cuvoAov, tepthaufavopévig tooo g eyxmplag 06o
ka1 g eloayopeving E&A. To 1000010 autd katataooel TNy Acia oty npwtn 0€om, apnvovag mow T
Bopela Apepikr) kan v Evpan, i ortoia Bpioketar onuepa otnyv tpitn 0€01, avatpénovtag £§ OAOKAT pov
ta Sedopeva Tov 2007, 6Tav BPLoKOTAV OTNV KOPLET NG KATATAENS. AuTd eival Ta CLUITEPACUATA TNE
gpevvag «Global Innovation 1000 Study» yia to 2015, tov S1e€nye n Strategy&, o oikog oupfovievtikmv
LN PECI®V oTPATNYKNG TG PWC. H £peuva gixe kg AmoKAEIOTIKO AVTIKEIUEVO HEAETNC TO AWTOTUTTWHA 207
etapeiwv oe E&A pe tig peyalitepeg Samaveg oe E&A maykooping.

IMiow amo v avodo g Aolag Bploketar ) woyvpr| avasrtvén oty Kiva kat v Iviia, pe avénoeig g
TAENG TOL 79% ka1 116% PETAED TWV ETOV 2007 KAl 2015 0€ E10AYOUEVES SATTAVEG AVTIOTOTKA, KAOMG
ologva peyaitepn Spaotnpiotnta E&A - poepyouevn kuping amo tig HITA - petakiveitan ipog Tig
TEPLOXESG AVTEG.

H Evpomn pével stion oe etapikeg Samtaveg E&A, kuping Aoym mg F'arriag kat g Feppaviag

H ¢pevva Sramotwvel 0T ) mtwon e Evpwmng oty tpitn 0£om g katdtagng Tov eTapikov Samavoy
oe E&A ocpei}\eml 0N XAUnAn avénon g syx(bplag ka1 ewoayopevng E&A, oe ouvBuaoud pe m

on pavnKn avodo ™m¢s eCayouevng E&A, kuping amd ) Fadiia katl I‘eppavw Tow'toxpova ol
EVPWITATKES XWPES EXOLV owEnoel v katavour E&A o vmtepakTieg Ywpeg LPnAoL KOOTOoug ot Bopela
Apepkn xar otnv Acia ala o1 ot yertviadovoa Avtikn Evpmr.

To TALOVEKTN LA TG TAYKOCLILOTOINOTG

O1 etaupeieg a&l10mo100V T 0OPEAN TNG TAYKOOUL0TTOINoN G, KaBMg T0 94% Ttwv opyaviopmv Sie€ayel
epyaoieg E&A extog g £8pag tov. H épevva Srammotavel 6Tt 01 eTaupeieg pe peyaAdTEPO TAYKOOUI0
armotunwpa E&A kataypag@ovv onpepa tig id1eg 1) ko kaAltepeg emBO0ELG Atd TIG VITOAOTEG,
voSNAGVoOVTAG TNV VIIAPEN OLOIACTIKGOV TAEOVEKTNUAT®V aIto TNV e€aywyn E&A adAd kat v ikavotta
TOV TTOAVEOVIKGOV va GLVTOVI{OVV UE EMITUYIA TIG EPYATieg TOVG 08 aplBud EYKATAOTACE®DY VA TO
TTAYKOOU10.

Esmiong, o1 etanpeleg gpaivetal va amokopifovy oQEAN Kat aso £va S1apopomonuEvo TayKOoUIo
QTOTUMWUA, KOOGS 01 CUUUETEXOVTEG 0NV €pevva dnAmvouy 0Tt 1) Tpdofact o Talavtovyo avlpwmivo
Suvapuko oe texvikovg topeig (71%), n Suvatdtnta va Bpiokoviar kovtd otovg meddteg (68%) kol n
QTOKTNOT] TIOAVTIL®DV YVOOEDY YA TIC AVAYKES TNG TOMKNG ayopag (64%) amoteAovV ONUAVTIKEG
TAPALETPOVC 0TIV ETAOYT] TNE Tomobeoiag yia vAosoinon epyaocinv E&A.

Enuti£ov, 1] £T1oa avaivoTt) ToV 1000 OPYAVICOU@V UE TI¢ Heyaivtepeg Samaveg oe E&A g
Strategy& katainyey, petady aiev, ota akoiovda cvpmepaopata:

¢  Emotpo@r omy taon pakpompodeoung avantoing yia myv E&A peta m
XPNUATOTOTOTIKT Kpion: To 2015, o1 Samaveg oe E&A TV eTa1pel®v mTov GUUUETELYAV OTNV
gpevva avnonkav katd 5,1%, pBavovtag ta $680 dig. IIpokertar yia ) peyaAltepn etnola
AVENOT TWV TEAEVTAIWV TPLOV ETWV, TTOV ONUATOSOTEL TNV EMOTPOPT 0 Eva HaKPostpOBeoo Heco
pLOUO AVATTTLENG LETA TN XPTUATOMOTWTIKT Kpiom, pe dekaeteg ovvOeto etnoio pubuo
avantuéng 5,4%.



Avaivon ava kAado: Ot tpeig Snuogpiréotepot kKAaSo1 o 0,T1 apopd Tig Samaveg E&A 10 2015 eivan o
KAGS0C UTIOAOYLOTWV KAl NAEKTPOVIKWY cuotnuatwy (C&E), n uyelovoutkn mepiBaAdn kat n
auvtokwntoBlopnyavia.

e O120 opyaviouoi pe Tig peyaivtepeg Samaveg oe E&A: Z11¢ 20 pmteg oe damaveg E&A
ETALPELEG TO 2015, 01 TPEIC MPOTEG dratnpovv otabepd ) BEon Tovg 8w kat ypovia. IIpokertan
ya ) Volkswagen, tn Samsung kat v Intel. Twa stpatn opd, otn AoTd pe TIg TPMTEG 20 XD PES
evtaooetal kai n Apple, avefaivovtag ot 181 Beon).

e Ol TPEIC O KAVOTOUEG ETANPEIEG OTOV KOOUO TO 2015: O1 entayyeApatieg oty maykoopia
KawoTtopia katatacoovv v Apple, tnv Google kat v Tesla wg Tig TpeLg o KAvoTopeg
etaipeieg otov kOouo, pe v Tesla va avePaivel asto v epmm B€omn mov Kateiye 10 2014 otV

TpiT.
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Methodology

As it has in each of the past 10 editions of the Global Innovation 1000, this year Strategy&, PwC's strategy
consulting business, identified the 1,000 public companies around the world that spent the most on R&D
during the last fiscal year, as of June 30, 2015. To be included, companies had to make their R&D
spending numbers public. Subsidiaries that were more than 50 percent owned by a single corporate
parent during the period were excluded if their financial results were included in the parent company’s
financials. The Global Innovation 1000 companies collectively account for 40 percent of the entire world’s
R&D spending, from all sources, including corporate and government sources.

In 2013, Strategy& made some adjustments to the data collection process in order to gain a more accurate
and complete picture of innovation spending. In prior years, both capitalized and amortized R&D
expenditures were excluded. Starting in 2013, we included the most recent fiscal year’s amortization of
capitalized R&D expenditures for relevant companies in calculating the total R&D investment, while
continuing to exclude any non-amortized capitalized costs. We have now applied this methodology to all
previous years’ data; as a result, historical data referenced in the studies from 2014 onward will not
always align with previously published figures for the 2005 through 2012 studies.

For each of the top 1,000 companies, we obtained from Bloomberg and Capital 1Q the key financial
metrics for 2010 through 2015, including sales, gross profit, operating profit, net profit, historical R&D
expenditures, and market capitalization. All sales and R&D expenditure figures in foreign currencies were
translated into U.S. dollars according to an average of the exchange rate over the relevant period; for data
on share prices, we used the exchange rate on the last day of the period.

All companies were coded into one of nine industry sectors (or “other”) according to Bloomberg’s industry
designations, and into one of five regional designations, as determined by their reported headquarters
locations. To enable meaningful comparisons across industries, the R&D spending levels and financial
performance metrics of each company were indexed against the average values in its own industry.

To understand the global distribution of R&D spend, the drivers of that distribution, and how the
distribution affects the performance of individual companies, we researched the global R&D footprint of
the top 100 companies in terms of their 2015 R&D spend, plus the top 50 companies in the largest three
industries (auto, healthcare, and computing and electronics) and the top 20 companies in the industrials
and software and Internet sectors. The total number of companies for which we assessed the distribution
of R&D spending across countries was 207, reflecting overlap in the top 100 and the five selected
industries. These 207 companies are headquartered in 23 countries and conduct R&D activities at 2,041
R&D sites spanning more than 60 countries.



When geographic breakdowns were not publicly available, we collected data on the location of R&D
facilities, the product segments each facility supports, the year each facility was established, the number
of people it employs, its sales by product segment, and the global distribution of sales. This data was used
to allocate total R&D dollars to the countries where facilities were located.

Finally, to understand how global R&D is and will be conducted at companies across multiple industries,
Strategy& conducted a separate online survey of 369 innovation leaders around the world. The companies
participating represented over US$106 billion in R&D spending, or 16 percent of this year’s total Global
Innovation 1000 R&D spending, all nine of the industry sectors, and all five geographic regions.
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Tia wepLoootepes TAnpopopies pumopeite va emxotvoveite pe mv k. Kovoravtiva Aoyobém (+357-
22555108) email: konstantina.logotheti@cy.pwc.com kat v k. Mvpta Iitta (+357-22555103) email:
myria.pitta@cy.pwc.com, Mapxketivyk & Emxotvovieg, PwC Kvspov.
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